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1. ldentify and explain the key concepts and
principles of e-global business.

|2. Evaluate the impact of e-commerce on global
business operations.

3. Analyse nnd develop strategies for conducting
business in a digital environmenf.

4. Apply critical thinking skills to solve problems and
| make informed decisions related to eglobal
husiness.

To gain knowledge of the process, principles and
| conventions of accounting

L. To develop the skill of preparation of final
accounts
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COURSE OUTCOME __

1. By the end of the course, the students would have a
comprehensive understanding of manngement principles
2. The student is exposed to the organizational functions
in various organizational settings

|3. The Learner may gain insights into individual, inter- |
| persanal and group actions in organizations.

1. Learner may gain knowledge about Journal, Ledger,
Trial Balance and Final Accounts

2. To understand the methods of analysis of ﬁnancial|2. Analyze performance of companies using Ratio

statements

3. To gain knowledge of breakeven analysis and its

| use to management

|

1. To impart the basic tools of marketing and selling
2. To analyze factors affecting business environment
and buyer behavior.

3. To analyze markets and competitive structures

4. To assess the value of culture in marketing
decisions and make student aware of

|globnl changes.

1, To introduce descriptive statistics to students for
gaining knowledge of Business analysis.

2. Understanding sampling and sampling
|distributions and hypothesis testing framework with
small samples and large samples.

3. [ntroduce concepts related to Correlation,
Regression and their relationship, applications of
time series data.

1. To make students familiarize with Economic
behavior of n person for market analysis.

Analysis
|3. Analyze Cash Flow position of companies and can
Imake CVP Analysis.

1. Students can be equipped with marketing and selling
skills of modern environment,

2. Buyer behavior and perceptions are key for a
business success that can be thoroughly learnt.

3. Channel Dynamics involved in marketing can be

| assessed and better control techniques (or optimum
|utilization of resources be learned.

1. Basic Statistics helps the learners in building
descriptive analytics.

2. Hypothesis testing is useful in estimation of future
market changes and useful in decision making,

3. Correlation, regression techniques are an integral
part of planning and controlling business..

1. Students can learn micro actors of Economic |
|behavior of a consumer. |
2. Students can assess opportunities and threats ol
business.

3. Students can better understand nature of the products

2. To understand the envir t of Busi firms.
3. To know the demand conditions and

_|contemporarv economice policies.

1. To provide real-time insights into the

fund Is of comy s as busi tools

2. To study the role and Value addition of
Information Technology in business

3. To ennble students to develop profi y in using
certain components of the package includes MS
| Excel, MS Access

1. The Objective of the course is to develop an
understanding Human Resources

2. To learn various approaches and practices of
Human Resource Management,

3. To provide Skills and abilities to identify potential
|emplovees and evaluate competences.

1. To learn about the scope and goal of financial
management.

2, To familiarize the student with the concepts of
long term and short term investment

decisions.

|improve communication within the orgnnization,

and d d conditions that can be used in decision
| making..

1. Students can work in IT field to make positive
contribution to the organization.

2. Students can take professional responsibilities and
make informed judg ts in the or izations.

3, Stud can get str line work processes and

1. Transform Human beings into Human Resources

| 2. Build Global Level HR Managers

3. Create Agile Workforce for attaining Innovation in
' business organizations. |

1. To understand project appraisal methods to build
henalthy cash flows.

2. To understand the corporate practices inventory and
dend policies.

3. To learn about corporate events like mergers,
acquisitions and allianccs.
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MB203

MB204

MB205

MB207

MB301

MB302

MB303

OPERATION RESEARCH

ENTREPRENEURSHIP &
DEVELOPMENT

BUSINESS RESEARCH
METHODS

BUSINESS LAW &
ETHICS

SEMINAR

OPERATION
MANAGEMENT

E-GLOBAL BUSINESS

TOTAL QUALITY
MANAGEMENT

The objective of the course is to give an overview of
different Optimization Techniques useful for
problem solving and decision making.

1. To introduce OR techniques like LPP (or business
planning.

1. Helps in formulating real life situations in

2. To Study network C pts and techniques like

organizations in Quantitative form.

PERT and CPM.

3. To study quantitative competitive strategy models
such as game theory, simulation and

quening theorv for understanding markets.

1. To make the students learn the importance of
Entrepreneurship

2, To motivate the students towards
Entrepreneurship

3. To make them learn about entrepreneurial
environment

4, To impart training to raise and establish
enterprises

1. To involve students in activities related to
Research

2. To train them on Data collection and data
processing methods

3. To impart Report writing skills to build better
business models.

1. This course is designed to introduce the legal
aspects of business from the national and
transnational perspective.

2, This Course also provides knowledge of trade
agreements and trade partnerships.

|3. The course also intends to offer insights into the
|ethical considerations in Business entitics and their

|responsibility towanrdy society,

1. To develop student skills of interaction in
exploring in exploring the facts
|2, To develop skills integrative skills of Discussion in
|arriving at a conclusion
3. To develop skills of critical evaluation of given
topic/situation
4, To develop skills of exploring knowledge base and
| frame the text

1. To provide understanding of the concepts of
production and operations management in an
organization and analytical methods.
2. To explain to students the steps in new product
design and analysis.
3. To provide an understanding of plant location and
layout.
4.To help understand the Process and factors that
influence scheduling.
S. To impart knowledge of various aspects of
| materials management viz. e-Procurement, Green
Purchasing.

1. To understand the fundamentals of e-commerce
|and its impact on global business.
2. To explore the challenges and opportunities
iated with ducting busi ina
digital environment.
3. To analyse the strategies and technologies used in

2. Helps in formulating strategies for optimal nse of
various resonrces within the

organizations..
| 3. Apnlication of ontimization tools for decision-making. |
1. A student learns the cues and motives of
Entrepreneurship

2. Students can learn more about types of Enterprises
and growth

3. Knowledge of entrepreneurship prepares the
entrepreneurial bent of mind

4, Problems and perspectives of the entrepreneurship
| can be understood

|

[1.T0 gain understanding of various kinds of research
designs and methods.

2. To enable learners to be able to lormulate the
research problem and analytical approaches.

3. To acquire knowledge on qualitative and quantitative
research for understanding changing market behavior.

1. The students would have a comprehensive
understanding of business law.

2. The legal and ethical considerations in business |
organizations are imparted for business

integrity.

3. The learners may gain knowledge of provincial and
international busi law in ch

scenario,

with clear aims and out comes

2. Argumentative and critical thinking Critical thinking:
1t is closely related to how student is able to relate
critical thinking, thought process and reasoning.

3. Inter Disciplinary Approach : Relating knowledge
more than one branch |
4. Presentation of the text: The sequence of text |
presentation in order to provide logical clarity.

1. Presentation skills : Student is expected to present ‘
|

1. Understand the importance concepts of operations
management.

2, Learn various strategies in product and process
design, analysis.

|3, Learn examine the various aspects of plant location
|and product layout.

4. Understand the aspects of scheduling.

|5. Gnin insights of integrated materials management, e-
procurement, materials planning.

1. 1dentify and explain the key concepts and principles
of e-global business.

|2. Evaluate the impact of e-commerce on global business
| operations.

3. Analyse and develop strategies for conducting

busi in a digital environment.

e-global business.

4. To develop critical thinking and problem-solving
skills in the context of e-global business.
Learning

‘1. Orienting the students towards the importance of
| quality as a management tool

2. Towards understanding the principles and
practices of total quality management

3. Introducing the various tools and techniques used
in the measurement of quality

4, Understanding the importance of six sigma as a
quality tool and its implementation

5, Sensitizing the participants to the importance ol
auality in varions sectors,

4. Apply critical thinking skills to solve problems and
make informed decisions related to eglobal
business.

|
1. Understand the basic terminologies and metrics that [
are used to govern quality |
management

2. Get a better perspective on quality standards like ISO
and quality awards

3. Be able to identify the various metrics that govern
quality

4. Elucidate the role and importance of six sigma as a
quality measurement tool

5. [dentify the various means and techniques for
establishing quality in manufacturing,

services and IT sector.
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1. To explain the basic concepts of risk and return
2, To explain the concept of portfolio return and risk | 1. Differentiate various avenues of investment on the

MB304-F-1 INVESTMENT and portfolio theories basis of risk and return
| 3. To understand the features and valuation of debt |2, Gain basic knowledge of analysing stocks
| MANAGEMENT instruments 3. Make valuation of equity, debt and portfolio
4. To understand the features and valuation of |instr
Common stock 4. Gain an understanding of mutual funds, their
{5, To deseribe porifolio evaluation methods | performance evaluation and regulation.
|1. To explain the importance ,functions of financinl
|system and financial services |
2. To understand the concept of merchant banking and
3o | FINANCIAL MARKETS o its functions i )
& SERVICES 1. To crente awareness about Financial System and 3. To learn the venture capital financing modes used to
| Financial services in India. raise finance
2. To learn about the role of financial institutions in |4, To understand factoring ,bill discounting and credit
India rating services needed for
3. To understand the importance of Venture Capital | businesses
: 1. Acquainting the readers with modeling of market | |
variables using a wide variety of |
models
2. Use of market segmentation and perceptual maps |1, Understand the relevance of modeling in marketing
to provide an insight into marketing |for logical judgment
strategy analysis 2. Appreciate the business and economic lifetime value
MARKETING . . . .
MB304-M-1 ENGINEERING 3. Use of forecasting models to measure demand and |of marketing engineering
| market response modeling 3. Be well versed with the various models, both
4. To gain an insight into quantitative and | qualitative and quantitative in marketing ‘
qualitative response models and their role in engineering
| Istrategic analysis 4. Understand the rel ¢ of using modeling in
5. To help understand how modeling can be used in | marketing as a decision making tool
advertising decision making and S. Learn the importance of marketing engineering as a

Ipricing analvsis |strategic marketing analysis tool ‘

| 1. Understand the importance of advertising in the
| marketing mix
2. Establish the importance of creativity in an ad
1. To sensitize students on various di ions of the
promotion mix
MB304-M-11 ADVERTISING AND 2. To help gain an understanding of the role of

3. Determine the comparative importance of organized
retailing sector vis-a- vis

RETAIL MANAGEMENT advertising in marketing |unorganized sector
3. To explore the various elements relating to an 4. Compare the lunctions and performance of organized
‘ effective advertising strategy retail sector to others

4. To introduce the concept of organized retailing 5. Determine the role of other functional areas of
S. To help understand the various functions & roles | marketing as key drivers to the retail
|of retailing in India _sector

1. Understand the fundamental concepts and theories of

[ compensation.
1. To demonstrate various perspectives of 2, Recognize the importance ol compensation strategy.
MB304-HR-1 COMPENSATION compensation management |3. Analyse, integrate, and apply the knowledge of
MANAGEMENT 2. To provide thorough | ledge of planning and dministering wages in dilferent
dministering comy tion in sectors according to the different wage laws.
different sectors. 4, Comprehend the employee benefits and services
3. To understand the nature of executive and 5. Appreciate the advancements in managing |
‘ |international compensation |compensation at global level. |
| 1. Gain a comprehensive understanding of Industrial
relations in the wake of economie
reforms.
1. This course intends to make the management 2. Gain knowledge of industrial dispufes and a |
INDUSTRIAL |smdents aware of the various actors as framework for analysis and resolution of |
MB304-HR-11 RELATIONSHIP & part of the industrial relations such as the state, such disputes. |
LABOUR LAWS ILO, trade unions and so on. 3. Understand the role of trade unions and generate
2, The course focuses on the managerinl perspectives | alternate decision making.
needed to understand industrial |4. Appreciate Labour laws related to labour welfare,
|reln!ions issues, labour laws, issues and implications. 'social security and other protective |
|3. Critically analyze reforms in labour legislation laws towards women labour, migrant labour and
| |over labour codes. contract labour
BUSINESS FEASIBILITY 1. To familiarize the students with the mechanics of | 1. Forecast of cash flows |
L & ANALYSIS appraisal and evaluation of projects. 2, Preparation of Business plan with all inputs
2. To understand the concept of SCBA 3. Application of network techniques of project ‘
13. Learn to write a Business Plan |mnnagement
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| | |1, To inculcate the concepts of creative thinking, design
| | 1. To understand the importance and process of’ thinking and innovation.
| Innovation. |2. Develop the students as a good designer by imparting
2. To delve deep into the concept of design thinking |creativity and problem-solving
| INNOVATION & DESIGN |and its practical application in a ability
| ME304:EZ1H | THINKING business context. 3, Implement creative and design thinking to come up
3. By the end of these units, managers should be able | with an effective innovation.
| to effectively utilize design 4, Being able to identify problems and apply design
thinking to identify problems, generate creative thinking to come up with solutions.
| solutions, and implement impactful 5, Use design thinking to develop innovative products
| business innovations. \that bring husiness impact.
| 1. The objective of the course is to present an
| introduction to datab t
| systems, with an emphasis on how to organize,
maintain and retrieve - efficiently, and
effectively - information from a DBMS,
DATABASE 2. To explain basic datab pts, application 1. Students can apply the basic concepts of Database
! MB304-8-1 |MANAGEMENT SYSTEM data models, schemas and instances. Systems and Applications
3. Describe the basics of SQL and construct queries |2. Design a commercial relational database system
using SQL. (Oracle, MySQL) by writing SQL
4, Use the basics of SQL and construct queries using |using the system.
| SQL in database creation and 3. Students can get to facilitate students in Database
| interaction. design and also to familiarize issues
I 5. Analyze and Select storage and recovery of concurrency control and transaction management in
| techniques of database system. DRMS
| 1. The objective is to provide knowledge of data
science 1. Students can use data as tool for business analysis
| 2. To provide basic statistical tools |2, The basic statistics provides a road map to learners
ME304:S:A| HpBUSINESSIANALYTICS]]:) Stn:)e the importance of data in current business |3. Micro metrics makes the students to identify data
scenario gaps
4. To develop contingent business models for better | 4. The business models may help in better decision
| analysis | making
| 1. Providing the learners with contemporary 1. Learners will be enabled with holistic perspective of
pts in B Process Reengi ing BPR in the contemporary context
MB401 BUS]E&E?:[;!&(;&SGS RE- 2. Enabling the learners to understand various tools | 2. Learners will be able to understand the current trends
and techniques in BPR and methodology of BPR
3. Understanding the importance of BPR in assisting | 3. Learners will be able to understand the dynamics of
| organizational effectiveness and the related drivers | BPR in Industry 4.0 scenario
l 1. Gain a holistic understanding of logistics and supply
1. To understand the fundamental operations of chain management and the role of
logistics and supply chain management. Logistics management in SCM
MB402 : é}?‘glﬁﬂiii‘gg;?&‘fr 2, To apply the knowledge and principles of 2. Understand the basic drivers that lead to the
| t of cross functional areas for elfective | performance of LSM in effective manner.
| Logistics and supply chain management. 3. Gain an insight into the role of Information
3. Understand the strategic issues and multi-level | Technology and recent trends in making supply
linknges in logistics management. chains more efficient.
1. To provide an understanding of business
intelligence and related concepts 1. By taking this course the learner would be able to
| 2. To understand the importance data warehousing |understand the importance of Bl as good decision
MB403 SUSINESS and Data Mining in the context of technological { system i izati
INTELLIGENCE ng in the context of technologica support system in an organization
advancements in data base management 2. Enable the learner to get a holistic perspective of BI
3. To introduce various concepts like Business tools
Performance Management, Business Analytics and | 3. Provide a theoretical [ramework for the
| Data Visuglization and their utility understanding of data wareh and data mining
1. To provide an overview of the structure of
banking and insurance business in India.
2. To describe the products and services in Banking
MB404-F-1 Fl\?SBI‘JIl(II/]:l\(I;Csé |nnd Insurance 1. Learn about the performance of banks in India
3. To highlight the regulatory ges and 2. Learn about the sources and uses of bank funds
innovations in the Banking and Insurance sectors.  |3. Understand the role and importance of insurance, its
|4. To prepare students for career opportunities in types, principles, and regulation
| banking and insurance 4. Tinderstand the latest innovalions in hanking svstem
1. Differentiate between fixed and floating rates
1. To provide an analysis of the evolution of 2. Make calculations relating to foreign exchange rates
MB404-F-II INTERNATIONAL International Financial System. based on parity theories
| FINANCE 2. To learn about international banking. 3. Understand the fi ial instr in inter |
3. To study about the foreign exchange markets. markets

4. To learn the linancial management of MNCs.

4, Make decisions relating to capital budgeting

|8, To understand the inter | tax envir

hni in An international environment
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MB404-M-I

MB404-M-11

MB404-HR-1

MB404-HR-11

MB404-E-1

MB404-E-11

MBA404-8-1

MB404-S-11

BUYER BEHAVIOUR

SERVICES & DIGITAL
MARKETING

LEADERSHIP &
CHANGE
MANAGEMENT

PERFORMANCE
MANAGEMENT

TECHNOLOGY FOR
ENTREPRENEURS

SOCIAL
ENTREPRENEURSHIP

DATA VISUALIZATION

DATA MINING FOR
BUSINESS

|
1. The main objective of this course is an
introduction to the world of buyer behavior.
2. The discipline borrows from several social
sciences including psychology, sociology,
and anthropology to explain behavior in the
marketplace.
3. This course will explore how perceptions,
learning, memory, personality, and
attitudes influence consnmption behavior,
4. 1t establishes the relevance of buyer behavior
theories and concepts to marketing

| decisions,

1. The main objective of this course is to supplement

basic marketing and marketing strategy courses by
focusing on problems and strategies specific to
markeling of services on global markets

|2, Identify the major elements needed to improve the

| marketing of services.
3. Develop an understanding of the roles of
relationship marketing and customer service

in adding value to the cust 's per: ofa

1. Students can examine and identify the major
influences in buyer behavior

2. Students can develop an understanding between
different c behavior infl and their
relationships.

3. To enable students in designing and evaluating the
markeling strategies based on fundamentals of

| consumer buying behavior,

1. Students can examine the nature of services, and
distinguish between products And services
|2, Students can develop an understanding of the roles of |

| relati
relat

service
|4. Appraise the nature and development of a global
| marketing strategy.

1. To have conceptual foundation to read change in
organizations

2. To understand how culture differences impact
|leadership and change processes

|3. To understand methods for monitoring the

| progress of chinnge initintives

| 1. The main objective of the course in to offer an
understanding of various approaches to measure
performance and facilitate studying different
methods of performance appraisal.

| 2. The course also provide knowledge of the
processes performance bench - marking and
Tramework of competencies

3. The course gives understanding of various
|performance metrics and models.

hip marketing and customer service in adding |
Ivalue to the customer's perception of a service,

3. Students can get appraised about the nature and
|development of a services marketing strategy,

1. Gain k ledge and under of different
leadership styles and models.

2. Familiarize with the drivers, methods and model of
|change.

3. Develop cultural competence in the context of Global
organizations and diverse teams

1. To produce Competent Executives

2. To transform Performance Appraisals, Performance |
Management

3. To build pivotal performance

|4. To establish leading Human Capital

|

1. Understand the role of technology in shaping
entrepreneurial opportunities.

1. This course explores the intersection of technology | 2. Identify and evaluate emerging technologies with the

and entrepreneurship

2, It focuses on how technology both drives and
ennbles entrepreneurial ventures,

3, Students will learn about key technologies that
have revolutionized various industries

4. They will learn about the essential technological
[skills required for successfnl enteeprenenrship.

1. To explain the concept of social entrepreneurship

2. To help understand the modalities involved in
social entreprenenrship

3. To give a holistic perspective of social
|entrepreneurship

1. To enable students to understand the concepts
related to data visualization.

2. To understand the tools and techniques of Data
Visualization, dashboards.

|3. To enable a practical understanding of

| Visualization with Power BI.

1. To offer knowledge on various approaches to
talent and knowledge management

in business organizations.

2. To discuss on a variety of institutional strategies
|nnd models for dealing with

talent and knowledge management.

3. To educate on the nature and processes of
knowledge intensive firms,

4. To understand the knowledge management
approaches.

5. To provide the framework of knowledge
management approaches,

| potential for entrepreneurship
|3. Develop the necessary technological skills to create
|And manage entrepreneurial Startups.
4. Analyze Real-world Case Studies of Successful and
Failed entrepreneurial ventures,
5. Formulate effective strategies for integrating
| technology into entrepreneurship

1. After studying this paper the students will gain
insights into the nature of social entrepreneurship

2. Students will understand the role of innovation and
|social entrepreneurship

|3. Students will know the need for social
|entrepreneurship in the societal context

1. Enables students to understand importance of Data -
Visualization for Decision- making.

2. Helps students to get practical experience of Data
Visualization on Microsoft Power Bl. ‘

1. Understand various approaches to talent and
knowledge management.

2. Learn the strategies and models for dealing with

| talent and knowledge |
management.

3. Understand the nature and processes of knowledge
intensive firms.

4, Learn about the knowledge management approaches.
5. Understand the approaches to knowledge
management.
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| By the end of the course, the students would have a
| MANAGEMENT AND | This course is designed (o introduce the concepts and |comp|ehenswe understanding of managing (he
| MB101 | ORGANIZATIONAL |theories of and organizational behavior, The o1 | functions in various organizational settings
BEHAVIOUR course aims at oﬂ'eu ing insights into human behavior at through gaining insights into individual, inter-personal and
1 | ¢ porary in or izational settings. | group situations
l 1. To develop the skill of preparation of final accounts |
MB102 ACCOUNTING FOR (2, To understand the methods of analysis of financial 1. Journal, Ledger, Trial Balance and Final Accounts
MANAGEMENT statements 2. Analyze performance of companies using Ratio Analysis
| 3. To gain k ledge of break lysis and iis use to 3. Analyze Cash Flow position of companies
2| | | | management |4. Make calculation relating to Cost Volume Profit Analysis
|1.Students can equip wilh marketing and selling tools.
|2. Students can learn about the compelition levels in the |
market.
| 3. Buyer behavior and perceplions are key of any business;
MB103 MARKETING 1. To analyze factors affecting business environment that can be thoroughly learnt.
| MANAGEMENT 2. To asses buyer perceptions 4, Various market position skills can be obtained for
: | 3. To analyze market and competition structure competilive advantage,
| 4. To know value of culture in marketing of good and 5. Group Dynamics and Channel Dynamics involved in
services marketing ean be assessed,
| | 5. To make the students imbibe the global changes in (he 6. Better control of key resources and optinum utilization of
| 3 | it of marketing resources can be attained,
1. To introduce basic istics to like
measures of central-tendency, measures of dispersi 1. Basic Statisties helps in descriptive analyties.
| 'skewness and kurtosis and concepts of proba . 2, Knowledge of Probability and distributions are play an
| MB104 STATISTICS FOR 2. To provide an understanding of probability distributions, Iimportanl role across the various arens of management like
| MANAGEMENT |3, Understanding ing and ing distributi and |finance, Marketing, HRM, supply chains etec.
| ‘hypothesis testing fr k with small and large | 3. Hypothesis testing is useful in estimation for analysis and
| ‘samples. |decision making.
|4, Introduce concepts related to Correlation, Regression and 4. Correlation, regression techniques are an integral part of
4 | | their relationship. applications of time series data. plauning and controlling
1. Students can learn micro factors of Economic behavior of
a consumer,
2. Would be Managers needs market dynamics and the same |
‘ MB105 ECONOMICS FOR |I. To make students familiarize with Economic behavior of a |is imparted.
MANAGERS person 3. Students can assess opportunities and threats of business.
| I 2, To let managers know the market behavior |4, Students can better understand nature of the products and
3. To understand the environment of Business firms, demand conditions.
4. To know the demand conditions of various products 5. It is also provided through this paper the decision making
5 | |8, To know the contemporary economic policies tools and invesiment avenues,
| |
| | | |
1. To acquaint the students® with the micro-level competency
with regard to contemporary Information Technology Tools
in organizations,
| 2. To provide real-time insi into the fund Is of
‘ MBI106 IT APPLICATIONS computers as business tools
FOR MANAGEMENT |3 16 Create Awareness in upcoming managers, of different |1. Students can work in IT field to make positive
types of Information Technology, Management Systems so as|contribution to the organization.
to enable the use of I'T resources efficiently 2. ) can take professional responsibilities and make
|4, To study the role and Value addition of IT in business informed judg in the or i
|5. To enable stud to develop profici in using certain |3, Sludenls can get streamline work pl ocesses and improve
B} | | [} of the pack includes MS Excel, MS Access | ication within the or
| 1. To learn about the pai pants, products, players in
primary and secondary markets
2. Identify the new linancial innovations taking place in
India.
FINANCIAL 3. To identify Merchant Bankers in India and know about
MARKETS & | their activities
SERVICES 1. To learn about the financial markets, 4, To learn about the players in the leasing and hire purchase
2. To understand the varvious fund based services like leasing |business in India,
| and hire purchase. 5. To learn about the insurance companices and the products
|3, To learn about fee based services like Merchant Banking, |offered by them,
| 7 |Factoring etc, 6. To trace the regulation in financial markets.
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MBI107

MB201

MB202

MB203

MB204

MB205

MB206

MB207

| 1. To acquire the requisite knowledge about the

d Is of ication skills,
‘ | 2, To study how to write business letters, reports and other
1. Learn the fund Is of icati business correspondence.
MANAGERIAL 2, Apply business communication theory to solve workplace |3. To learn various aspects of oral communications viz
| COMMUNICATION | communication issues. presentation skills, group discussions
| 3. D ate the ication skills required in the and negotiafion,
workplace 4. To acquire knowledge about various types of interviews,

4. Understand complex ideas in written and spoken formats. |5. To learn media management and social etiquette in order
5, Express complex ideas accurately in written and spoken  [to handle day to day managerial |
formats. responsibilities.

The Objective of the course is to develop an understanding

HUMAN RESOURCE |on various issues, approaches and practices of Human il. Transform Human beings into Human Resources
MANAGEMENT | Resource Management and ability to identify potential |2. Build Global Level HR Managers
| | I design workforces & build |3, Create Agile Workforce

yees, I

| Lt
|HR driven corporate strategies |4. Innovate Winning Organizations

1. To learn about the scope and goal of financial | 1. Apply project appraisal methods te cash flows.
FINANCIAL management, |2, To understand the corporate practices of dividend
MANAGEMENT 2. To familiarize the student with the concepts of long term | payment.
and short term investment 3. To learn about corporate events like mergers |
decisions. 4. To learn about i Y of ing |
|3. To understand the dividend decisions of firms. | companies

The objective of the course is to give an overview of different
| Opti tion Techniques useful for problem solving and
decision making,
‘ 1. To introduce OR techniques such as Linear Programming

OPERATIONS Problem.

RESEARCH 2, To annlyse special cases of LPP such as Transportation 1. Helps in formul: real life si ions in or izations in
Problem, Assignment Problem. Quantitative form.
3. To Study network Concepts and techniques like PERT 2. Helps in formulating strategies for optimal use of various
and CPM, resources within the
4. To study quantitative competitive strategy models such as |organizations.. l
| pome theory, simulition and quening theory. 3. Application of optimization tools for decisi Ki

1. A student learns the cues and motives of Entreprenewrship
| 2, Students can learn more about types of Enterprises and
|growth

ENTREPRENEURSHIP | 1. To make the students learn the importance of 3. Knowledge of entrepreneurship prepares the
‘ DEVELOPMENT Entrepreneurship entrepreneurial bent of mind
2. To motivate the students towards Entrepreneurship 4, Problems and perspectives of the entrepreneurship can be
| 3. To make them learn about entrepreneurial environment | understood
4, To provide information about financial resources 5. It is also possible to students understand and comprehend
| 5. To impart training to raise and establish enterprises (o venture eapltal funds

1. To gain understanding of various kinds of research design l

2, To enable learners to be able to formulate the research

|1. Enable students to learn the importance of Research | problem
| BUSINESS RESEARCH 2. To involve students in activities related to Research 3. To acquire basic knowledge on qualitative and
METHODS 3. To train them on Data coll and data pr i |q itative research
| methods 4. To have knowledge on descriptive and inferential data

|4. To impart Report writing skills to Management graduates |tools
|5, To help learners gain overall insights into the finer aspects |5. To be able to write and develop independent and critical
(of research Methodology analysis for report writing |

1. This course is designed to introduce the legal aspects of

BUSINESS LAW AND | busi from the national and tr I perspective. By the end of the course, the students would have a
ETHICS 2. The course also intends to offer insights into the ethical comprehensive understanding of the legal and ethical
| considerations in Business entities and (heir responsibility iderations in busi organizations through gaining

|towm'ds society. | knawledge of provineial andl Ender tatlonal outlool,

1. Provides an overview of concepts relating to R & D and
Innovation Management,
| 2, Provides an understanding of concepts like R & D

INNOVATION Investment, Evaluation of R & D. 1. Helps in formulating R&D policy and strategy for an

MANAGEMENT 3 Brings out the differences b i ion and or
Invention. 2, Helps in making budget allocations for R & D projects in
4, Provides an under ding of [ i in |organizati
| an organization. !3. Helps in ing I ion in Or ‘

1. This course is focused on the holistic understanding of |
velati i 1t is important that such
a course gives students a real world understanding of CRM.,
| 2. To acquaint the students® understand and describe a

relationshi application,
| CUSTOMER 3 To provide real ". " h inln.lhe_ £ "'

RELATIONSHIP implemented CRM in .vsmous orgn'nlzatlons and it also helps

MANAGEMENT to ensure a successful implementation
4. To Create Awareness in implemen(ation of CRM by 1. Students can work in CRM tools to make positive
understanding the end users and importance of | contribution to the organization.
implementing such a system in an organization to retain 2, t can take professional responsibilities and make
their customers for long run success, informed jud in the organizations towards their

5. To study how CRM allowed for decision making, evolved |target market.
relationships to a higher level of undersianding and more 3. Students can get streamline work processes and improve
| meaningful interactions with their target market users. |CRM within the organization.
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MB208

MB301

MB302

MB303

MB304

MB305-F-1

MB305-F-11

MB305-M-1

SEMINAR

OPERATION
MANAGEMENT

E- BUSINESS

TOTAL QUALITY
MANAGEMENT

GLOBAL BUSINESS
STRATEGIES

INVESTMENT
MANAGEMENT

INTERNATIONAL
FINANCE

MARKETING
ENGINEERING

1. To develop student skills of interaction in exploring in
exploring the facts

2. To develop skills integrative skills of Discussion in ar
at a conclusion

3. To develop skills of critical evaluation of given
topic/situation

4. To develop skills of exploring knowledge base and frame
| the text

The objective of this course is to provide the student with

1. Presentalion skills : Student is expected to present with
clear aims and out comes

2, Argumentative and critical thinking Critical thinking: [t is
closely related to how student is able to relate critical
thinking, thought process and reasoning.

3, Inter Disciplinary Approach : Relating knowledge more
than one branch

4, Presentation of the text: The sequence of text presentation
in order to provide logical clarity.

L. Understand the importance/P ing organizing and
controlling aspects of operations management.

adequate knowledge regarding the basic I ing

| facilities & how service activities have attained significance
and need managevial skills to address the proble ms, Further
| a thorough understanding of quality in materials

| management, manufacturing and services is emphasized.

1. To acquaint the students' with the micro-level
competency with regard to contemporary E Business Tools
in organizations.

2. Re-enforce the concepts of production Management
3.Help students understand different operational issues
wnder wiapubrcture onil sorvices.

latest trends in business field to

insi into the fund Is of

2. To provide real-ti gl
online mode business | Hlness toals
3. To Create Awareness in upcomin g managers, of different

1.
make posilive cont

ion to the organiza
2. Stud can take prof | respo nsibiliti es and make
informed jud in the organizations for E Busi

types of online b Technology, M. i o
As to enable the use ofIT resources efficienily

3. Students can get streamline work processes and improve
within the or to meet their

4. To study the role and Va lue addition of1T in E Busi
5. To enable stud to develop pr in using certain
business applications in (he ear of E Business

1. Orienting the students towards the importance of quality
as A management tool

2. Towards understanding the principles and practices of
total quality management

3. Introducing the various tools and techniques used in the
measurement of quality

|4, Understanding the importance of six sigma as a quality
tool and its implementation

5. Ser ng the participants to the importance of quality in
various sectars.

1. To impart global marketing skills to the learners
2. To make the student learns about global business
jenvironment
3. To expose the student towards various practical
approaches of global business
|4. To provide international market analysis to the learners

To explain the basic co ncepts of risk and return

1) To explain the various hods of i lysi
2) To understand the features and valuation of debt and
equity instruments

3) To explain the concept of portfolio and the various
portfolio theories
|4 To describe portfolio evaluation methods

objectives by invelving with E Business Models.

1. Understand the basic terminologies and metrics that are
used to govern quality

management

2. Get a better perspective on quality standards like ISO and |
quality awards |
3, Be able to identily the various metries that govern quality
4, Elucidate the role and importance of six sigma as a quality
measurement tool

5. Identify the various means and techniques for establishing
quality in manufacturing,

services and IT sector. |

L. The students develops higher level ski lls in global business
2. The student outlook changes towards global business
euvironment

3. They are exposed to practical problems of global
marketing

4, The attains the |
industrv and Markets

dge about in

1. Differentiate various avenues of investment on the basis of
risk and return

2. Gain basic knowledge of analysing stocks

3. Make valuation of equlty, debt and portfolio instruments
4. Gain an understanding of mutual funds, their
performance evaluatlon and regulation.

1. Dilferentiate between fixed and floating rates

1. To provide an lysis of the evol of Inter
Financial System.

2. To learn about international banking,

3. To study about the foreign exchaunge markets.

4. To learn the financial management of MNCs.
|5-To understand (he interniiional tnx environment.

1. Acquainting (he readers with modeling of market
variables using a wide variety of

models

2, Use of market segmentation and perceptual maps to
provide an insight into marketing

strategy analysis

3. Use of forecasting models to measure demand and market
response modeling

4, To gain an insight into quantitative and qualitative
tresponse models and their role in

sirategic analysis

5. To help understand how modeling can be used in
advertising decision making and
| pricing analysis

2, Make caleul relating to foreign exchange rates based
on parity theories

3. Understand the financial instruments in international
markets

4. Make decisions relating to capital budgeting techniques in

o internniional envirommen

1. Understand the relevance of modeling in markeling for
logical judgment

2, Appreciate the business and economic lifetime value of
marketing engineering

3. Be well versed with the various models, both qualitative
and quantitative in marketing

|engineering

'4, Understand the relevance of using modeling in marketing
|as a decision making tool

5. Learn the importance of marketing engineering as a
strategic marketing analysis tool
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ADVERTISING AND
MB305-M-I1 RETAIL
MANAGEMENT

MBIOS-HH-I  RELATIONSHIP &

|
|
|
| INDUSTRIAL
: LABOUR LAWS

Vin30s1in.y| ORGANIZATIONAL
DEVELOPMENT
|
|
DATABASE
MB305-S-1 MANAGEMENT
SYSTEM
BUSINESS
MB305-S-
EL ANALYTICS
MB306 SYNOPSIS
BUSINESS POLICY
MB401
i AND STRATEGIES
BUSINESS
MB40
2 | INTELLIGENCE
SUPPLY CHAIN
MESDS MANAGEMENT
FINANCIAL RISK
MB404-F-
AFl  MANAGEMENT

marketing mix

1. To sensitize students on various dimensions of the 2. Establish the importance of creativity in an ad campaign |
promotion mix 3, Determine the comparative importance of organized
2. To help gain an understanding of the role of advertising in |retailing sector vis-a- vis

marketing unorganized sector

3. To explore the various elements relating to an effective 4, Compare (he functions and performance of organized
advertising strategy retail scctor to others

4, To introduce the concept of organized retailing 5, Determine the role of other functional areas of marketing
5, To help understand the various functions & roles of as key drivers to the retail

\retailing in India sector

1. Comprehensive understanding of industrial relations

To create awareness among Management students. problems, labour laws.
1. To impact industrial relations 2. Framework for analysis of Problems .
2. To know 1LO standards 3. To generate alternate decision making of such problems
|3. To know managerial perspectives |and would be able. |
|
1. To lay C ptual foundation in to tead and 1. The students would gain the conceptual clarity of OD and |
T I change in organizali its process.
2. To help Organization Developm ent process and 2. The siudents would be familiarized with the major OD |
| Programmes, interventions.

3. To lamil e with various interventio ns and techniques
of Organization Development

| 1. The objeclive of the course is to present an introduclion to |

latab y , with an hasis on how to
organize, maintain and retrieve - efficiently, and effectively -
information from a DBMS.

2, To explain basic database ¢ T pplicati data

models, schemas and instances, 1. Students can apply the basic pts of Database Sy

3. Describe the basics of SQL and construct queries using and Applications

SQL. 2. Design a reial rel: I database system (Oracle,

1g SQL in |MySQL) by writing SQL using the system.
3. Students can get to lacilitate students in Database design

4, Use the basics of SQL and construct queries usi
database creation and interaction,

5. Analyze and Select storage and recovery lechniques off and also to familiarize issues of concurrency control and
database system. transaction management in DBMS
1. The objeclive is fo provide knowledge of data science |1, Students can use data as (ool for business analysis

2, To provide basic statistical tools |2. The basic statistics provides a road map to learners
3. State the importance of data in current business scenario |3. Micro metrics makes the students to identify data gaps
|4. To develop contingent business models for better analysis |4. The business models may help in better decision making

The objective of th is conrse is a pre- preparat io n for the

main project. d ynopsis can be 1 in terms of his originality in
thinking, pedagogical aspects, clarity in their proposal.

Student is expected to write 3-4 pages of the project synopsis |sequence and so on. |

and take approval of the supervisor allotted be fore Each student to prepare project synopsis as per given outline

proceeding to work on main project, by supervisor assigned and proceed to work on next stages of
main project report preparation,

1. The students develops higher level skills in strategic |
| business arens |

|2, The student outlool towards busi |
environment
1. To impart key strategic business ski lls to the learners !3. They are exposed to practica | problems of strategy |
2. To make the student learns about business enviro nment | formulation |
3. To expose the student towards various practical |4. The stud attains the | ledge about Industry and

approaches of strategy formulation Market
4. To provide Industry analysis to (he learners

1. Emphasizes the Praclical need for good decision support
system as Bi in an Organization,

2. Helps in ¢ ing statics for impl ing Data ware
To provide an under ding of pts of Busi houses, Business performance Measurements tools and helps
Intelligence and relate topics such as Data Wareh in realizing the | tial of Busi Analysis in decisi

Data Mining, Business Performance Management, Business |support.
| Analytics and Data Visualization.

1. Gain a holistic understanding of supply chain management |
1. To understand the fundamental operations of supply and the role of logistics management in it

chain and logistics management 2. Understand the basie drivers that lead to the performance
2. To apply the knowledge and principles of management of |[of SCM in effective manner

cross functional areas for effective supply chain management 3. ldentify the role of value chain and its integration in (he

3. To use modeling to predict and analyze various supply supply chain
| ehain parameters 4. Sensitize (hemselves to the role of global sourcing in
|4, Optimization of supply chain and network design issues |making supply chain cost effective
|5. Understand the strategic issues and multi -level linkages in|S. Gain an insight into the rele oflnformation Technology in
1 riaking supply chain hgile

{logistie s manpgeom

1. To understand the concept and types of risk that financial |
|institutions are exposed to. 1. Make calculation to find out CaR and Var.

2. To learn about the measurement and management of risk. | 2. Differentiate between forwards and fuiures.

3. To learn about the techui of risk 3. Understand the valuation of swaps and hedging
financial and non-financial. mechanism,

|4. To develop knowledge aboul the varions instruments of |4, Find the intrinsic value of Options using BOPM and
|hede_ing. - SOPM.




|1, To provide an overview of the structure of banking and
limsurinee Dusineis in ladin,

BANKING & 2, To describe the preducts and services in Banking and

MB404-F-I1 INSURANCE Insurance |1, Learn about the performance of banks in India
3. To highlight the regulatory ch and i ions in the 2. Learn about the sources and uses of bank funds
Banking and Insurance sectors. 3. Understand the role and importance of insurance, its
4, To prepare students for career opportunities in banki types, principles, and regulati
Iﬂmi insurance A Understand the bitest innovations in banking system

| 1. The main objective of this course is an introduction to the
world of buyer behavior,
| 2, The discipline borrows from several social sciences

psychology, sociology,
MB404-M-1 | BUYER BEHAVIOUR |And anthropology to explain behavio

n the marketplace. 1. Students can examine and identify the major influences in

3. This course will explore how perceptions, learning, buyer behavior
memory, personality, and 2, Stud can develop an under ling b different
attitudes infl ption behavior, consumer behavior influences and their relationships.
|4. It establishes the relevance of buyer behavior theories and | 3. To enable stud in d and evaluating the |
| concepts to marketing marketing strategies based on fundamentals of consumer |
|decisions. | buying behavior. |
. |
1. The main objective of this course is to supplement basic
marketing and marketing strategy courses by focusing on |
problems and strategies specific to marketing of services on
‘ global markets 1. Students can examine the nature of services, and |
‘MB404-M-I! SERVICES & DIGITAL 2, [dentify the major elements needed to improve the distinguish between producls
MARKETING marketing of services. And services
| 3. Develop an understanding of the roles of relationshi 2. Stud can develop an under ding of the roles of
| marketing and customer service relationship marketing and customer service in adding value
| in adding value to the customer's perception of a service to the customer's perception of a service.
4, Appraise the nature and development of a global 3. Students can get appraised about the nature and
| marketing strategy. development of a services marketing strategy.
LEADERSHIP &
MB404-HR-| CHANGE
MANAGEMENT 1. The student will gain k ledge and under ding of
| different leadership styles and models.
To by concepiual foundation to read change in organizalions | 2. The student will be familiarize with the drivers, methods
‘ | and model of change.
i Toe E i T G VA O RO S e t
|understanding of various approaches to measure
! performance and [acilitate studying different methods of
| performance appraisal.
MB404-HR-1| PERFORMANCE 2, The course also provide knowledge of the processes 1. To produce Competent Executives
MANAGEMENT performance bench - marking and framework of 2. To transform Performance Appraisals, Performance
competencies Management ‘
| 3. The course gives understanding of various performance 3. To build pivotal performance
|4. To establish leading Human Capital ‘
| 1. To enable students to understand the concepts related to
MB404-S-1 DATA data visualization. 1. Enables students to understand importance of Data - |
VISUALIZATION 2, To understand the tools and techniques of Data Visualization for Decision- making.
Visualization, dashboards. 2., Helps students to get practical experience of Data
| 3.A practical under ding of Vi ization with Power BI. | Visualization on Microsoft Power BI.
|
MB404-S-11 DATA MINING FOR To familiarize a management student with concepts related
BUSINESS to data mining, data mining tasks and applications of data  |Enables students to understand the role of data mining in
mining. |b and d king process.
& TV o’ |
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MB201

MB202

MB203

MB204

1. Thls course Is focused on the holistlc understanding of customer
relntionshlp munsgement. 1t by inportant tht such & course gl ey students n
real world understanding of CRM.

2. To uequaini the studenls® understand nnd descrlbe a customer relutionship

CUSTOMER management application.
RELATIONSHIP 3. To provide real-time Inslghis Into the successfully implemenied CRM In
MANAGEMENT | various organizaflons and 1l also helps to ensure a successful Implementation
4. To Create Awureness In implementation of CRM by undersinnding the end |1, Students can work In CRM fools fo make positive contributlon to the
users and impor(ance of implementing such n system In an organlzation 1o organlzation.
retain thelr customers for long run success, 2, Students enn fake | ibilitles and muke Infc ¢
5. To study how CRM allowed for decislon making, evolyed i ips (01| jud, In the or townrds thelr target nuarket. |
higher level of understanding and more meaningful interactlons with their 3. Students can et streuniline work processes and improve CRM within the
Iptrget kel e | prpunization
HUMAN RESOURCE | The Objeetive of the course is to develop wn understunding on varlous Issues, |1, Transform Human beings into Human Resourees
MANAGEMENT |approaches and praclices of Humun Resource Manugement and ability to 2. Build Global Level HR Munagers
|idenlify poteniinl employees, evaluate compelences, deslgn workfereey & 3. Create Aglle Workforce
| usskhad FERE dhbviens corghisbate stiubeples | 4 Innovate Winning Orpunizations
L. To learn about the scope and goul of finunclal munagenient.
FINANCIAL 2. To famlliarlze the studeni with the concepts of long ferm und shori term | L. Apply project appralsal methods to cash Mows,
MANAGEMENT 2. To understand the corporate practices of dlvidend payment.

.1 Toundersiand the dividend deeislons of firms.

1. Enuble students 1o learn the importance of Research
BUSINESS RESEARCH | 2. To Invelsc studenis in activltles related to Resenrch
METHODS |3. To traln them on Duta collectlon und dutn processing methods
4. To Impurt Report wriling skills to Management graduates
| 5. Ta help learnery galn oyerall Inslghts into the flner uspects of resenreh
Methndolnpy

10 Toprrovdaby akght datn Ha bimdog s ooy Brammment e and oothile of il
kel

12 T hpaw il minjor und minor factors affecting (he business in varlous
streams

3. To know the different enyIronment like, politieal, technological and
economic

Senv et T e b,

4. To acquire in-depth knowledge nbaut legnl environment ete.

ECONOMIC
ENVIRONMENT &
POLICY

3. To learn uboul corporate events like mergers
4. Ta learn ahout Inventory of

1. To galn understanding of various Kinds of research design ‘
2. To enuble learers 1o be able to formulate the resenrch problem ‘
|

3, To acquire busle ze on quallintlve and rescarch
4. To huve knowledge on deseriptive and Inferential datw tools

5. To be able fo write and dexelup independent and erltieal unalysis for
ogprd v riling

1. Helps students to understand the different environment in the business
elimate,

2. Studcenty will be nble fo evalunde the lepal, soclal and economie
environments off

busineas,

3, Studcnis will be nble to apply decislon-support tools 10 busin
muking.

s decislon

5. To provide information which Is helpful in the making policies and declslon 4. Students will have broad undersiamding of Indlan Flnancial system,

of
| any vrgankzation

1. Providing the learners wlth contempora
Recngincering

2. Enabling the learners fo understand surlous tools and lechniquey In BPR
|3. Understanding (he Importunce of BPR in ussis(Ing organizational
§ drivers

' concepts In Buslness Process

BUSINESS PROCESS
RE-ENGINEERING

|eMentivemess aml the rela

|1 To understand the fundamendals of e-commeree and its impact on

| ternntinnal basinews,

2. Ta explore the challenges and opportunltics associnted with conducting
buslnesy in a

digital environment.

3. To unulyse the steateples and technologles used In Internutional business
4. Ta develop crifieal thinklng and problem-solving skills In (he context of
Linternatimnal huasintess,

INTERNATIONAL
BUSINESS

|
|FINANCIAL MARKETS

situntion and

5, Stuilents will have on current

polleles in Indin,

1. Learners wlll be enubled with holistic perspective of BPR in the |
conlempornry context

2. Learners will be uble to understand the current trends and methodology of
| BPR

3. Learners will be uble to understand the dynamles of BPR In Indusiry 4.0 |

i

L. Identify nnd explain the key concepts und prlnciples of infernational
husiness.
2. Evaluate the Impact of ce on

buslness

3. Analyse and develop strutegles for conducdIng business In a digital

environment.

4. Apply critical thinking skills o solve problems and make Informed |
i

it vl b e

L. To learn about the participunts, producis, players In primary and
secondary narkels

2. [dentify the new finunclal innovatluns taking place in Indla,

3. To Identify Merchant Bankers in Indin and know aboul thelr nethities
4. To learn about the players in the leusing and hire purchase business in

5. To learn ahout the insuranee compunles and the producis offered by them,
. To truce the regulitlon In finuncial markets

1. Understand the basie terminologics and metries that are used to govern

manugenient
2. Get a better perspectlve on quulity stundards like 15O and quality awards
3. Be able to ideniify the various meirics (hut govern quality

4. Elucldaie the rule wnd iniporfance of six sigma as a qualliy mensurenient |

5. Identify the yurious means und technlques for establlshing quality In |
manufacturing,
_services and IT sector.

L. Undersiund the cost analysls and confrol

2. Learm the reles nnce of unli, job, process costing for strategic decisions,

3. Learn varlous uspects of actlvliy-based munagement.

4. Understand the role of types of hudgels and the budgeling process in non-
profit organizutlons.

S, Identlly the need for esiublishing cost standards ‘

1. Understand varlous Startup opporiunifies.
2. Learn Business Sturtup, Tdeatlon, und Venture Cholces

& SERVICES
1. To learn about ihe finnncinl markels
2. To undersiund the varlous fund based servlees like lensing and hire Indin.
purchase.
L1 T bt atpjiant e el verybices e Shinuhunt Qanking, Pagtnying el
1. Orlentlng the students towards the importance of quality #s w manugement | quality
tool
TOTAL QUALITY r2||.;l;ll:;::l':“|:ndtrxllndlng the principles and practices of total qually
MANAGEMENT |3 1oiroductng fhe varlous tools and used In the of
quality Ioo1
4. Understanding the Importance of six sigma as u quality too) and ils
| implementation
| |5, SensltlzIng the particlpants to the importance of qualify in various sectors
1. To provide understanding of various uspects in strafegic cost and
STRATEGIC manugement accounting.
MANAGEMENT 2. To clucldate the role of cost necnunting for hetler managerinl decision
ACCOUNTING making.
3. To Impurt knowledge of various nspects in CVP and ABC wnulysis.
| 4. To dlscuss In detall various nspe budget and budgetary conirol.
5. Ta help understand the yariances and thelr imporiunce in cost nccounting.
| 1. To orlent on the Imporiance of Startup Muanngement.
START UP 2. To enlighten on how Wentify lts requl
MANAGEMENT 3. To Impurt knowledge of vaclous legal aspects In stariup management.

4. To elucidute v arlous aypects (o cvaluate enlreprencurisl performnnce

3. Learn Legal und other requirements for new enfurcs.
4. Learn Problems of entreprencurs.
5. Understand the Forms of Finuncial support,
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MB206

MB301

MB302

MB303

MB304

MB305

RETAIL
MANAGEMENT

SEMINAR

OPERATION
MANAGEMENT

E-BUSINESS

OPERATION
RESEARCH

FINANCIAL RISK
MANAGEMENT

PRODUCT & BRAND
MANAGEMENT

COMPENSATION
MANAGEMENT

| DECISION SUPPORT

SYSTEM

INTERNATIONAL
FINANCE

PROMOTION &
DISTRIBUTION
MANAGEMENT

| L To understand the concept and trends of refaillng munagement.

| 2. To study different models and clussification bases of relall markel,
3. To study the slgmificance of 1T in retail stores.
1. Ta know the human resource manugement Issues In Indinn retall Indusiry
5. To undersinnd the role of sirnicgic planning in retailing

|1 To develop student skllls of Inteructlon in exploring In exploring the fucts
2. To deselop slellls Integrative skills of Dlscussion In arriving at n conclusion
3. To develop skills of criticul evaluailon of given (ople/situation
4 Tt e gy 0T et by St Bne aml Frsma thie foat

1. To provlde understanding of the coneepts of productlon and opernfions
| management In an organization and analytical methods.

2, To explain 1o students the steps Innew product deslgn and anal,
|3. To provide an understanding of plant location and layout.

L. Understand the concep! and trends of retalling. ‘
| 2. Ohtain knowledge on structural chunges in retail market.

1. Understand the implementation of IT In retail stores.

1. Gain knowledge on HR Challenges In Indiun refnil Industry.

| % Understand the process of Implementing stratevles in refuiling.

|1. Presentatlon skills : Student is expected to present with clear aims and out
|vomes
| 2. Arpumentatis e and crltical thinking Critienl thinking: 1t iv closcly related
1o how student Iy able to relale eritical thinking, thoughi precess and
reasoming,
3. Inter Dlsclplinary Approach : Relatlng knowledge more than one hranch
4P ion of the fext: The se of text p In order (o
|irpaviidc daplenl clarity. |

|1. Understand the impor(ance conceply of operations management, |
|2. Learn various strategles In product and proeess design, analysls
|3, Learn examine (he varlous aypeets of plant locallon and product layout.

|4.Te help understand the Process and fuctors that influence
5. To impart knowledge of varlous aspects of materinls management vz, o-
Procurement, Green Purchasing.
!

1. To highlight the necd and importance of studylng Internatlonal Business
and provide undersianding of the coneepls assoclaled with International
Business

2, To Impart knowledge of Clusslesl and Modern International Trade
Theories.

3. To cducate on (he aspeets of Business, Econamlc nnd Regional Integration
wnd Multllateral Trade Agreenienty

4. Ta clucidute on the elements of Sirategy & Siructure in Iniermational
Business

5. To highlight the role played by various Funclional Areas of Business in
Internatlonal Business Operatlony

L. To Introduce OR techniques such as Linear Programming Prablem

2. To nnalyse speeinl eases of LPP such as Transportatlon Problem,

Assignmeni Problem,

3. To Study nctwork Conceply and techniques like PERT und CPM.

4. To study quantitniise compelllis e strategy models such ns game theory,
| nhepsasbit b sl gt thenrys

L. To orient on the concepls of Risk Management, messurements and risk
|manugement sirategles using derivatives.

2. To provide understanding of vurious risk meusurement teols,

3. To Impurt knowledge of various aspeels In derisallves murkel,

4. To elucidate varlous agpeets in RISk Munagemenl.
5. To provlde understanding of sarious techniques in

isk Managemeni

The objectise of this Lenrning is fo expose fhe stusdents fo busics of product
munagenent

und yarious aspects of ndverlising and hrand murnagement as an integral pard
of marketlng

management and provide abilitics in udvertlsing and brand manugement.

|4, Und 1 the wspecs of
|5 Guin Insights of Infegrated materinls management, [
| procurement, materlly planning,

|1. Understand the Concepts, Princlples and Approaches of International
Business.

2. Learn (he evolution of Infernational Trade thought precess with the help
|of classlcal and modern theorles of Infernational Trade.

3. Guin insights of the aspects of Business and Economic Integration with the
help of vurious Reglonnl Economnle Integrations wnd Multitateral Trade
Apreements.

4§ Understand the Strategy sl Strvietiore of Totormntiopd Bucimees w1
Bichjh ol ¥ alides Cliabit Aty s ls, Ens Ironmental Scanning, Strategic Alllunces.
= Galn JavwivBuabige i the contributlon of major funcilonal areas of busi
4Lz Praduetlon, Finunce, Marketing unid HRM In Internationul Buslness
Operations.

1. Helps in formulafing real life inor inQ
form.
|2 Helps in formuluting strategles for opfimul usc of yarious resources within
the
| orpanizatlons.

|8, A bt o aptbissbeat b toals fie dechlimaling,

| L. Understand risk management und derlvailses,

2. Lenrn the relesance of Busel norma, types of rlsks.

3. Leurn varlous aspeeis about Derivatives Market in Indin.
4, Underatand the uses of apiiony strategles.

|5, Examine (he imporfunce of SWAP Market

1. the in-depth knowledge of product as well us brand
2. Demonstrate insight Into product and brand related marketing strategies

1. Understand (he fundamentul concepts and (heorley of compensation,
2. Recognlze the importance of compensaiion strategy.

1. To ute varlous perspeetives of I i 3. Analyse, integrate, und wpply (he knowledge of adminlstering wages In
2. To proslde thorough knowledge of planniny; and ing different
| compensation in sectors according to the different wage laws,
| Dif¥erent sectors. 1. Comprehend the employee henefts wnd services
Ta understand the nuture of Ive and i it I} i 5. App the in

|1. Understand concept of munagerial decision systems and oulline Ity varlous

| phuses

2. Demonstrate DSS componcents and Identify sources of duta for business

intelligence.

3. Categorize the methodologics involved In DSS development.

1. Annlyze evolution of enlerprixe DSS and knowledge management
|inltlatives

L. To provide an nnulysls of the evolutlon of [nternutionnl Financlul Systemn.
2. To learn about inicrnatlonal banking.

3. To study about (he foreign exchunge markets.

4. To learn the financlul munugement of MNCs

8. T shnelerstabinil fh: |

aibiusis) A et franient,

L, To equip the students wlth requlslic knowledge, skllls & right aititude

neeessary lo provide elfective leadershlp in a global ecnvironment.

2. To develop comy pr with strong ethical

values, capable of assuming « pivatul role in varlous sectors of the [ndlan

Economy & Soclety, aligned wlith the natlonal prioritics.

3 To develop proactive thinking so ay 1o perform effecthvely In the dynanie
und business

4. To hurness entreprencurlal upprmuh wnd skill sets

At globul les el

1. Declslon Support Systemy are tools declslon mukers use to guin a better
understunding of thelr business

2. DSS focuses how modcls, dais, and other analyticsl tools, declslon makers
might usc in (he reasoned conslderntion of the optlons avalluble to them.

3. Understand (he Group Decision Support Systems in (he current buslness
environment and the Infclligent Declslon support sysic:
4. Gulns on effective of Informuti

1 yslems and

_aulvanced Technlaues in businesy

1, Differentlaie between fixed and floating rates

2. Make calculndlons relating to forelgn exchunge rates bused on parlly
theorles

3. Understand the financlnl insiruments in international markets |
1. Make declalons relating (o caplial budgeting fechnlques in an international
environment

1. An abilly (o apply know ledge, skills and right aitltude necessary (o

provide effecilve leadershlp In w global ensIronment,

Ii. An abllity (o develop wlth strong,
cihleal yalues, capable of assuming a plvotal rul( in varlous sectory of the
Indlan

Economy & Soclety, aligned with the nutlonal prioritics

iil. An ablllty (o develop proactive thinking so ns to perform cffeciively in Ihc|
dynamle socis ic and busine:
Iv. An ability 1o communicate effectivel,




3

32

33

34

36

37

8

39

42

MB306

MB307

MB401

MB402

MB403

MB4MH

ORGANIZATION
DEVELOPMENT

| 1. To luy Conceptuul foundation in students (o lead wnd mannge planned
| chunge in organizatlon.

2. To help Organization Dexelopment process nnd Programnies,

3. To famillarize with vrlous inters entions and lechnlques of Organization
Deselopmeni,

|| The objectlve Is 1o proslde knowledge of dutu sclence

BUSINESS ANALYTICS 2, T provide basie statistical tools

INNOVATION
MANAGEMENT

SYNOPSIS

STRATEGIC
MANAGEMENT

BUSINESS
INTELLIGENCE

SUPPLY CHAIN
MANAGEMENT

INVESTMENT
MANAGEMENT

CONSUMER
BEHAVIOUR

PERFORMANCE
MANAGEMENT

DATABASE
MANAGEMENT
SYSTEM

BANKING &
INSURANCE

3. Stute the Importance of duta In current husiness seenarle
L Fu deweleggy comtlppent busfigess spadels for bejter wimbyals

1. Pronldes an overview of concepts reluting 1o R & D and Innovatlon
Mpanugement,

2. Provides an undersianding of concepls like R & D Invesimenl, Evatuation
nlR & D.

3. Brings out ihe differences between innoy ation and Tnyvention,

1. Provides an understandlng of tanos ation management In an orpantzation

| . . f
The Objective of this course is a pre-paration for the main project, Student is
expected to wrlte 3-4 puges of the project synopsly and take upproval of the

| superisor alloted hefare preceedlng fo wark on main prolect

| 1. To enuble strategic oricnintlon In coniuel of the business,

2. To explain o siudents nbaut different (ools und techniques of strategic
nnaly
3. To cducate on strategy Implementation, planning systems for
Implementation.

|-‘ To provide understanding of various turnaround wnd diversificatlon
strategles.

5. To clucld
performance.

Hltative and itative beach

king to cvalusie

1. To provide an i of business und related concepls
2. To understund the importance data wirchousing snd Dala Mining in the
context of tech in data base
|3. To Introduce sarlous concepts Jike Busin: erformunce Manugement,
{ Harsiepey i sl et apfilliy

1. To understund the fundamental aperations of logistics and supply chain
ninnagement

2. To upply the knowledge and principles of management of eross funclional
areas for effecilve

Loglstles and supply chaln manugenient.

3. Unders(and the sirategle Issues and mulli-tevel linkages In logistics
munugement

L. To expluln the baslc coneepts of risk nnd return

2. To expluin (he concept of portfollo return and risk and porifolio theorles
| 3. To understand the features and valuatlon of debt instruments
| 4. To undersiand (he features and valuation of Common siock
| % To describe portfolin exaluation methnds

|

|1, The main objeetive of this course is nn introductlon to the world of huyer
hehuvlor.

2. The diseipline borrows from severnl socinl selences including psychology,
soclology,

and anthropology 10 expluin behuyior in the murketpluce.

3. Thly course will explore how perceptions, learning, memory, personality,
and
| nttltudes influence consumplion hehas lor.

4. It estublishes (he relevance of buyer behmvivr theorles and concepts o
muarketing

|(Ieelslnnm

1. The maln objeciive of (he course in to offer an understanding of varlous
npproaches to measure performance and faellltate studylng different
meihods of performance appralsal

2, The course also provide knowledge of the precesses performance benel -
muarking snd framework of competencies

3. The course gives undersinnding of yarlous performance melrles and
maodels

1. The objective of the eourse is to present nn Introductlon to database
mansgemeni

systems, with an emphasis on how 10 organlze, maintain snd retricve -
efficlently, and

effectlvely - Information from a DBMS,
|2. To explain basic databuse concepis, applications, dnin models, schemus
and instances.

3. Describe the bsics of SQL wnl construct queries uslng SQL.

. Use the basles of SQL und construel querles using SQL in databise
ereatlon and

interactlon.

|5, Analvze und Select storage anil reens erv technlgues of dafnhase eysienm,

1. To provlde un overyiew of the structure of bunking and insurance businesy
In Ladlu.

| 2. To deserlbe the products und services in Banking und Insurance

|3. To hightight (he regulatory chunges and Innovations In the Banking and
Insurance sectors.
L To prepare students for eareer apporiunitles Jn by

1. The students would galn the concepiund clarlty of OD nnd ifs process,
1.7

T atuddumts viundsl Yo Snpibarieed widh fye sdor C0 intervim|

1. Students can use din 1s fool for business annlysis

2. The basle stutistles provides u rond map fo learners

3. Micro meiries makes (he siudents to identily data gaps
|4, The business madels may helo in belter decision making

|2. Helps in making builget allocatlons for R & D projects In organztion
5. Helps In ol in Orgy k
ettt syampvfa cin Do mavessial i ferms ol s ociginadity b Minking,
||,ur.n|—. cal nypeets, elarlly in ihelr propasal, sequence and so on. Each
studunt to prepure project synopsls ny per given outline by superlsor
il and proceed to work on nest stages of muin project report

L. Helpy In furnulating R&D pollcy and sirafegy for an arganization, ‘

itrepartiin,

L. Undersiund the imporiunce of stralegic management process

2. Learn varlous market life cycle modcls for strategte nnulysis.

3. Learn Sirategies for campeting in global markels and Intermet cconomy.
4. Appreclate the need for having appropriste Turnaround and
Diverslficatlon Strategics.

5. Underatund the uspects of strategy cviluntion und control,

1. By taking this course the learner would be able to understand the
Importance of Bl ny good decislon support system in an urganizatlon
2. Enuble the learner to et u hollstle perspective of B fools

3. Provide n theoretlenl frameworl for the understanding of dat
wirehousing nnd dats mining

1. Galn u hollstlc understanding of logisiics und supply chain management |
and the role of

Logistles munagement in SCM

2. Understand the basic drivers that lead to the performance of LSM in
cffective manncr.

3. Guin an Inslght Into the role of Informatlon Technology wnd recent trends
in muking supply

| ehadria iy eTfilend

1. DIfferentiate various s enucs of investment on the basls of risk and return
2. Guln busic knowledge of unalysing stocks

3. Muke valuntlon of equity, debt and porifollu Instrumenis

{. Galn un understanding of mutual funds, thelr performance evaluniion and
_regulatlon.

1. Studenits cun examine and identify the major Influences in buycr hehavior
2. Students can develop un understanding bebween different consumer

behas lor Influences wnd thelr retationships, |
3. To enuble studenis in designing snil ey aluating the marketing strateg
T v Ly

sty of cony

1. To preduce Compelent Exceulives
|2. To transform Performunce A
|3 To bulld plvetal performance |
i__l To esfablish leading Humuan Caplial

Performunce v |

|1, Students can apply the ba:
Applleatlons

2, Design a commerclal relatlonal dutabase sysiem (Oracle, MySQL) by

|\\ riting SQL

usiny the sysiein, |
J. Students can gel to facllltate students in Database design nnd also (o
famlllarize issues

|of concurrency control and (ransuctlon mansgement In DRMS

concepls of Dutubuse Systems and

1. Learn nbout the performunce of hanks in [ndla
2. Learn aboul the sources and uses of bunk funds
3. Understand the role and imporiance of Insurance, ifs types, principles, and
regulntlon
o Ulisleratimal Llve Dutesd bionnis athiss fn |
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MBH0S

MARKETING

TALENT &
KNOWLEDGE
MANAGEMENT

SOFTWARE PROJECT
MANAGEMENT

| 1. The main objcctlve of this course Is (o supplement basle marketing wnd

1. Students can examine (he nature of services, and distinguish between

| marketing strutegy courses by focusing on problems and strategles speciflc to |jiruiluwia
SERVICES & GLOBAL |marketing of scrvices on global markets

| Aml services
2. Identify the major elements needed to Improve the murketing of services. |2, Students can develop un undersfunding of the roles of relalonship
|3. Develop an understanding of the roles of ketlng and | marketing and service In adding value to the customer's pervepiiun
|customer service ul i very lev
In slsfinng vakie to the customer's perceptlon of a service 1. Students ean get appralsed about the nature and development of a services |
4 Agpprealse tpire aend desadipment wl i gshuleid maclieting stratg. gy,

1. To offer

management

In buslness organlzations,

2. To discuss on a varicty of Insiltutlonsl sirategles and models for dealing

whh

Ialent and knowledge manugement.

3. To educale on ihe nature and processes of knowledge intensive flrms.
14 To the B h

|5 Ta provide the fr L of binowlede h

on varlous apf to talent and

1. To understand the Seftware Projeet Planning and Evaluatlon techniques.
2. To plan and manage projects af each stage of the software development lifx
|eycle (SDLC).
13, To learn abeut the actlvity planning and risk managemen prinelples.
| 4. To manage software projects and control softwarc dellverables.
|5. Ta develop sklils to manage (he varlous phases Involved In projeet
and people

1. Understand varlous approaches fo talent and knowledge management.
2. Learn the siraicgles and models for dealing with falent and knowledge
munagement.

3. L d the nature and p: of K ledge Intenslve Mrms,

4. Learn about the d It A

5. Understand the approaches to knowledge management.

1.To dellver succensful software projecis thal suppert organtzatlon®s

ie goals.

Juratiiil Project Management princlples while developlng software.
3.0uin extenslve knowledge about the basle project management concepts,
Tenmewark and il process nideli
LB twin sadeguaie b ledge al
e(lart estimailon technlques.

£ Fatimiie the risks Involved in varlous praject actlviiles.

&.13esw 1hie cheekpolnts, projeet reporiing structure, project progress and
truching mechanlsms using projcet management principles.

T Lear stafl sulectbun process and (he lasues related to people management

st

sufiware process models and software




